Email Marketing and the European Accessibility Act (EAA)
The European Accessibility Act (EAA) changed the way digital services must be designed and delivered across the EU.  The law doesn’t specifically address email marketing; however it does apply because email is a digital service such as commerce, apps, and information services.
Email marketing in and to EU must meet accessibility requirements starting June 28, 2025.

What Accessibility Means for Emails
To comply with the EAA, emails must follow POUR principles:
Perceivable: Add alt text for images, use readable fonts, maintain strong color contrast.
Operable: Make sure emails work with keyboards and assistive tools like screen readers.
Understandable: Use clear language, logical headings, and consistent layouts.
Robust: Make sure emails display correctly across devices and assistive technologies.

Best Practices for Accessible Email Design
Your email templates should meet WCAG 2.1 Level AA standards. That includes:
· Avoiding image-only emails.
· Adding alt text to every image.
· Using semantic HTML (real headings, buttons, and lists).
· Making emails responsive and mobile-friendly.
· Designing clear, accessible calls-to-action (links and buttons).

Accessibility Beyond the Email
The EAA requires that products and services promoted in emails — such as e-commerce, apps, banking platforms, or transport services — are themselves accessible.
Your marketing emails must not send customers with disabilities to websites or apps that don’t meet accessibility standards.
In short, accessibility must cover the whole customer journey:
Email → Website → Purchase → Customer Support

Cross-Border Marketing
The EAA matches rules across the EU. This means:
If you sell into the EU, you must comply — even if your company is outside the EU.
Both multinational and non-EU businesses marketing to EU consumers are covered.

Compliance Deadline: June 28, 2025
By this date: All new digital services and products marketed in the EU must be accessible.
Email campaigns promoting these products must meet EAA accessibility standards.
Accessibility isn’t optional — it’s required. The EAAs aim is  that everyone, including people with disabilities and an aging population, can engage with digital content

